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“WE BELIEVE IN THE
POWER OF STORY.”
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“To be the world’s leading creator and distributor of extraordinary

entertainment by partnering with the world’s most inspiring storytellers.”
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COURAGE

The bravery to be original, boldly taking
risks in the service of extraordinary stories

PASSION

The unbridled enthusiasm to be part of
the world’s greatest storytelling team
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The drive to ensure that our stories The commitment to telling our stories honorably
compete and succeed on a global level and treating everyone with compassion and dignity
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The belief that it everyone working togeth
to create an at stories to the wi

The desire to integrate all perspectives into an

g gre: nri: : y / empathetic understanding of our collective story

Warner Bros. is a trademark of Warner Bros. Entertainment Inc.



